Our mission is to ensure every
marketer and analyst has the
competence and knowledge
they need to continually
deliver

Andragogy.



What does the digital skills gap look like to you?

COULD YOU IMPROVE YOUR COULD YOU INCREASE YOUR COULD YOU DEVELOP NEW
CONFIDENCE? EFFECTIVENESS? SKILLS?
of learners see higher of all media spend is agency leaders say
confidence & wasted skills dev. is critical
productivity

Commerce Signals, 2019 Commerce Signals, 2019

Gallup State of the Global Workforce report, 2017

...and how will you fill it?

Andragogy.



We created Digital
1Q to give digital
marketers, analysts
and designers the
they need
to perform better.

Andragogy.
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Your skills profile
b What would you s

current digital mai
strengths? *

SKILLS VISUALISATION

Quantify what you know
crosessmanyseyouti) | gl and decide what to learn

E _\ /L. _ )| with Digital Q.
Digital strategy - _

Search engine

optimisation (SEO) . A o Create your Digital 1Q Skills Profile to
identify your digital marketing or data

[EJ Paid search advert Omes charoet marktng S—
(PPC) @ Actusi skils @l Social media manager role profil
analytics strengths, and pinpoint key skills

Content marketing
to develop. Use this to inform your future.

YOUR SKILLS STRENGTHS

E] User experience de .
Your sound foundation of digital marketing

(UXD)

knowledge is enhanced by your excellent
Conversion rate understanding of content marketing and SEO. This
optimisation (CRO is a great base from which to grow within your role

> as a content marketer.
E] Display & program
advertising

OK

OPPORTUNITIES

o (g . Andragogy.




NEEDS ASSESSMENT

Share your needs and
preferences

What motivates you to
succeed? What skills do you
want to grow and develop?
What skills do you need now
and in the future? Complete
our survey to share your
learning needs and
preferences.

How Digital IQ works.

SKILLS ASSESSMENT

Benchmark your skills,
knowledge and behaviours

Build your skills profile with our
online survey tool. We use
industry standards as a
benchmark including the
Institute of Data and Marketing,
the Digital Marketing Institute
and more to determine your
skill levels.

SKILLS PROFILE

Identify your strengths and
opportunities

Our panel of digital specialists
will evaluate your results to
identify key strengths and any
areas for improvement. You'll
receive your own individual
skills report with actionable
recommendations.

Andragogy.




What to expect.

SIGN IN ONLINE > CREATE YOUR PROFILE > MEASURE YOUR SKILLS > VIEW YOUR REPORT >

OUf diyiar srans

b. What would you say are your
current digital marketing
strengths? *

CONTENT MARKETING

Your strong digital marketing foundation knowledge, along with
strong content marketing and organic social understanding is a great

* The overall outcome of your | Your skills profile oy 9 Ay 0 vy o
A/B test is ‘'no significant '

difference’ between test
! variations.

> Which of these hasn't been a

Google algorithm update?
SKILLS VISUALISATION DIGITAL ANALYTICS

Your strong digital marketing foundation knowledge, along with
strong content marketing and organic social understanding is a great
base to grow in your role at Agency and achieve your career
ambitions.

\ CODING
Choose as many as you like ) What d 0 you d on ext? ) y Your strong digital marketing foundation knowledge, along with
strong content marketing and organic social understanding is a
3 great base to grow in your role at Agency and achieve your career
5 i ambitions.
- r 1
I A | Digital analytics e .

Ceomen 0 tat coe if 9 1
Segment the data to see |f \ " CONVERSION RATE OPTIMISATION (CRO)

Tt one l’;"(()i_l;‘, IS Ca !1(’1’}|l|{] '—') out Your strong digital marketing foundation knowledge, along with
B | Digital strategy

strong content marketing and organic social understanding is a great
anot h er basg ?o grow in your role at Agency and achieve your career
S S ambitions.

. A | Hummingbird B | Parrot*
Search engine : bl OB S
g iry a di ferent (l_'.‘g. t.lljgj-:’,G? Of DIGITAL STRATEGY
o t|m|sat|°n (SEO) WA 2 it e s 57 2T ek Your strong digital marketing foundation knowledge, along with
p bo | d ef ) variation of the strong content marketing and organic social understanding is a great
base to grow in your role at Agency and achieve your career

p | Paid search advertising
(PPC)

Content marketing

F | User experience design

same hvnothesis itions.
>dMmE h_“,,)(. esl == ambitions.
@ Actual skilis (i) Social media manager role profile

Measure micro-conversions S EMAIL MARKETING
Your strong digital marketing foundation knowledge, along with

inga d d ition to t }‘. e p rimat “}‘ strong content marketing and organic social understanding is a great
base to grow in your role at Agency and achieve your career

g I ol VO , ambitions.

Boalto NEip youl YOUR SKILLS STRENGTHS

understanding of what

iIs/isn't working

Your sound foundation of digital marketing

ORGANIC SEARCH (SEO)
Your strong digital marketing foundation knowledge, along with

(UXD)

C Pen guin D Panda strong content marketing and organic social understanding is a great
h base to grow in your role at Agency and achieve your career

; knowledge is enhanced by your excellent ambitions.
Do all three options

@ Conversion rate
optimisation (CRO)

understanding of content marketing and SEO. This
PAID SEARCH (PPC)

Your strong digital marketing foundation knowledge, along with
strong content marketing and organic social understanding is a great

as a Content ma I'ketel' base to grow in your role at Agency and achieve your career

ambitions.

is a great base from which to grow within your role

@ Display & programmatic
advertising

WEBSITE OPTIMISATION

Your strong digital marketing foundation knowledge, along with
strong content marketing and organic social understanding is a great

O K J o P P o R T U N I T l E S { base to grow in your role at Agency and achieve your career
1”

ambitions.

Register online. Create your profile,
it's a bit like creating

an account.

Answer a mix of multiple
choice questions that
explore your knowledge,
skills, and behaviours.

Receive your Digital 1Q Inform your learning
skills report.. path.

Andragogy.



Make data informed decisions about your future.

YOUR DIGITAL 1Q REPORT

Measure your skills to inform
your personal and
professional development.

e Visualise your skill strengths
and see evidence of your
progress.

e Compare your skills to your
own goals and role profiles.

e Quickly and easily find
where and how you can
improve.

e Make informed decisions
about your learning path.

Digital I1Q Report - 12.08.2020

Robert
Robinson.

ABOUT YOU  (edit)
@ robert.robinson@andragogy.com
Customer loyalty team

2 Reports to Nicola

RELEVANT QUALIFICATIONS

Your related learning

GCSE/Nat5 level English
GCSE/Nat5 level Maths
Digital marketing diploma, degree or other

Related diploma, degree or other

DIGITAL MARKETING EXPERIENCE  fedit)

No. of years in digital-specific roles?

3 yrs

DIGITAL CAREER

Where your digital career might take you?

I'll have gained new I'll be the head of Social
skills and experience so
I can lead my team.

MOTIVATION

Recognition Remuneration

LEARNING AMBITIONS (edi)

What you'd like to learn?

Coding

Content marketing
CRO

Digital analytics
Digital strategy
Display advertising

Email marketing

Omni channel mktg.

| Contact Us 1: Print report (PDF) | Retake assessment (x1 credits)

Digital marketing skills score

Website optimisation

Paid social

Paid search

Organic social ©

Organic search

Omni channel marketing

Coding

Content marketing

Conversion rate optimisation

Digital analytics

Digital strategy

Display and video advertising

Email marketing

@ Actual skills (] Social media manager role profile

Digital IQ assessment results. See full breakdown >

Digital strengths

Evident skils you can build upon.

Your strong digital marketing foundation knowledge, along
with strong content marketing and organic social
understanding is a great base to grow in your role at
Agency and achieve your career ambitions.

Your strong digital marketing foundation knowledge, along
with strong content marketing and organic social
understanding is a great base to grow in your role.

Learning options

Recommended learning programmes based on your resuits.

Andragogy.

Learning opportunities

Skilis gaps to fil and develop

Your strong digital marketing foundation knowledge, along
with strong content marketing and organic social
understanding is a great base to grow in your role at Agency
and achieve your career ambitions.

Your strong digital marketing foundation knowledge, along
with strong content marketing and organic social
understanding is a great base to grow in your role.

Digital
Marketing I
Institute

DM

DIGITAL ACCELLERATOR DMI PROFESSIONAL DIPLOMA IDM PROFESSIONAL DIPLOMA
PROGRAMME IN DIGITAL MARKETING IN DIGITAL MARKETING
16mth blended programme of online 12mth blended programme of 12mth blended programme of
and F2F leaming. Develop and online and F2F learning. Develop online and F2F learning. Develop

practically apply skills across all and practically apply skills across digital marketing management

AR ERRY R g N N e S NA S (B O ) o S S s

Expert-led gap analysis

Practicing experts review
each answer, and, taking
your needs assessment into
consideration, provide
actionable insights on where
and how you can improve.

Andragogy.



Any questions?

Andragogy.




Andragogy.

www.andragogy.co



